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JOHN ABRAHAM (JOHN)
T CUSTOMER PERSONA

- John Abraham JOHN

Location- Fulham, London
Age-25 to 35

Gender- Male
Occupation- Business

Likely

. mobile apps
3

email
social media

Unlikely

&2 telephone
printed documents

" Perfect for sports and
fithess"

60% Shoes

40% Dress items
Expects;
1. Good quality products
2. Good service

$200/ month
Do not expect;

PPII 1. Very high price
5/year 2. Extra service charges
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